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B. Com.

The bachelor of commerce aims to provide students with the knowledge, tools of
analysis and skills with which to understand and participate in the modern business and
economic scenario, to prepare them for subsequent graduate studies and achieve success in

their professional careers.

PROGRAMME OUTCOMES

PO1 — Acquire a strong foundation of knowledge in the areas of Commerce, Finance and
Management that needs to respond to the constantly changing economic and legal
environment.

PO2 — Focus on specific streams which enable to work effectively and efficiently in
Business Scenario.

PO3 — Build the skill of applying the concepts and techniques used in Modern Trade
Practices necessary for decision making process.

PO4 — Imbibe professionalism to face the modern day challenges in Commerce through
value based and job oriented courses.

POS5 - Integrate knowledge, skill and attitude that will sustain an environment of learning
and creativity which enhance the career prospects.

PROGRAMME SPECIFIC OUTCOMES

PSO1: To build a strong foundation of knowledge in different areas of Commerce

PSO2: To integrate knowledge, skill and attitude that will sustain an environment of
learning and creativity among the students in order to expose their
entrepreneurship.

PSO3: Students will exhibit inclination towards pursuing professional courses such as
CA/CS/ICMA/CFA etc.



CAUVERY COLLEGE FOR WOMEN (AUTONOMOUS), TRICHY -18
DEPATMENT OF COMMERCE
B.Com.—- PROGRAMME STRUCTURE
(For the candidates admitted from the academic year 2020 — 2021 onwards)

I Semester
o Marks
2 Subject IS EY 5[ =
2| Part Course Title al 2| 83 c| Total
& Code 2 5|82 5| 5
n =21 %
= | W
Ikkala Elakkiyam 19ULT1
Communication in French - | 19ULF1
Language .
I History of Popular Tales 6 | 3| 3 |25 |75| 100
C -1 (LC . .
ourse - I (LC) Literature and Sanskrit Story 19ULS1
Story, Novel, Hindi
Literature - | & Grammar - | 19ULHI
English
Language Functional Grammar for
. Course - | Effective Communication - | 19VEL 6133 ]2 75 100
I (ELC)
Core Course - | . . .
(CC) Financial Accounting - | 19UCO1CC1 | 6 | 5| 3 | 25 | 75| 100
i Core Course - 11 Mana_lger_nentPrlnuplesand 19ucolice? | 6 | 5 3 125 75| 100
(CO) Application
Allied Course - . .
I (AC) Business Economics - | 19UCO1AC1 | 4 | 3 | 3 | 25 | 75| 100
UGC - Jeevan
IV | Kaushal Life Universal Human Values 20UGVE 2 |21 3 |25 75| 100
Skills
Total 30|21 600




CAUVERY COLLEGE FOR WOMEN (AUTONOMOUS), TRICHY -18
DEPATMENT OF COMMERCE
B.Com.—- PROGRAMME STRUCTURE
(For the candidates admitted from the academic year 2020 — 2021 onwards)

Il Semester
- Marks
2| Part Course Title Subjec 2| 8/$d ©| S| Total
e Code T Ol I c e
& | &
S|
Idaikkala Elakkiyamum 19ULT2
Pudhinamum
Communication in French -
Language I 19ULF2
|| Course Poetry Textual Grammar 19ULS? 6 | 3|3 |25] 75| 100
-11(LC) and Alankara
Prose, Drama, Hindi
Literature - 2 & Grammar - 19ULH2
I
Egghjz e Functional Grammar for
I guag Effective Communication - 19UE2 6 313 (25|75 | 100
Course - |1 I
Il (ELC)
Core Course - ) ) )
11 (CC) Financial Accounting - Il 19UCO2CC3 | 6 | 5|3 |25| 75| 100
Core Course - .
I IV(CC) Fundamentals of Marketing | 19UCO2CC4 | 6 |5 | 3 | 25| 75 | 100
Allied Course - ) ]
I (AC) Business Economics - Il 19UCO2AC2 | 4 | 3 | 3 |25 | 75 | 100
v Environmental Studies 21UGES 2 2 3|25] 75| 100
Extra Credit .
vV | Course Swayam Online Course As per UGC norms
Total 30 | 21 600




CAUVERY COLLEGE FOR WOMEN (AUTONOMOUS), TRICHY -18

DEPARTMENT OF COMMERCE
B.Com.—- PROGRAMME STRUCTURE
(For the candidates admitted from the academic year 2020 — 2021 onwards)

111 Semester
. Marks
=] n = c n — —_—
17} . . 5| © = c| ©
g | Part Course Title Subject Code 3| | £3| | £|Total
(9] c x
=| w
Kappiyamum 19ULT3
Nadagamum
Communication in
French - 111 19ULF3
Language Course | Prose, Textual
' (_;mg (LC) Grammar and 19ULS3 6 13| 3 |25 75 100
Vakyarachana
Medieval, Modern
P(_)etr_y & History of 19ULH3
Hindi
Literature - 3
English Language | Reading and Writing
Il | Course Il (ELC) | for Effective 19UE3 6 | 3 3 25 | 75 | 100
Communication - |
Core Course - V )
11 (CC) Cost Accounting 19UCO3CC5 6 5 3 25 | 75 | 100
Core Course - VI | Banking Theory Law
Allied Course - Customer Relationship
Non Mai Elements of Insurance | 19UCO3NME1
on Major
v . . . 2 | 2 3 25 | 75| 100
Elective - | Basic Tamil 19ULC3BT1
Special Tamil 19ULC3ST1
v Extra Credit Swayam Online As per UGC norms
Course Course
Total 30 | 21 600




CAUVERY COLLEGE FOR WOMEN (AUTONOMOUS), TRICHY -18
DEPATMENT OF COMMERCE
B.Com.—- PROGRAMME STRUCTURE
(For the candidates admitted from the academic year 2020 — 2021 onwards)

IV Semester

. Marks
2 _ _ 2 5ed 5| B
g | Part Course Title Subject Code 3| &|$3 | £ | Total
(9] c x
=| W
Pandaiya Elakkiyam 19ULT4
Communication in
French - IV 19ULF4
Drama, History of
I Ic_:anguage;v Drama Literature 19ULS4 6 lalslosl s | 100
(Locl:J)rse i Letter Writing,
General Essays,
Technical Terms,
Proverbs, ldioms & 19ULH4
Phrases, Hindi
Literature - 4
English . ...
Language Reading a_nd Writing
1 for Effective 19UE4 6 | 3|3 |25 75 100
Course-IV Communication - 11
(ELC)
Core Course -
VII (CC) Business Statistics 19UCO4CC7 515 |3 |25| 75| 100
v Core Practical | Accounting Package
i nting g 21UCO4CCIP | 5 | 5 | 3 | 40| 60 | 100
-1 (CP) - Practical
Allied Course - .
IV (AC) Business Law 19UCO4AC4 4 | 3|3 1|25 75| 100
nAAi\r/]ngt:asri?r?tm 19UCO4NME?2
Non-Major
v Elective - 1l Basic Tamil 19ULC4BT?2 212|325 10
Special Tamil 19ULC4ST?2
A. Introduction to
Skill Based MS-Word (Practical) 21UCO4SBELAP
\V Elective - | B. Creative 21 21| 3|40 60 100
Advertising 21UCO4SBE1BP
(Practical)
VI Extra Credit Swayam Online As per UGC norms
Course Course
Total 30 | 23 700




DEPATMENT OF COMMERCE
B.Com.— PROGRAMME STRUCTURE

CAUVERY COLLEGE FOR WOMEN (AUTONOMOUS), TRICHY -18

(For the candidates admitted from the academic year 2020 — 2021 onwards)

V Semester
. Marks
[} wn = q
2 . . S| SIEY | ©
= Part Course Title Subject Code o| 2IR1 ¢ c | Total
@ I owl o I
n e <
= i
Core Course - )
V111 (CC) Corporate Accounting 19UCO5CC8 5 | 53|25 75 100
Core Course -
IX (CC) Auditing 19UCO05CC9 5 | 5|32 75 100
Core Course - Entrepreneurship &
X (CC) Small Business 19UCO5CC10 5 [ 5|3]25| 75 100
Il Management
Core Course - . .
X1 (CC) Financial Management 19UCO5CC11 5 |1 5(13|25] 75 100
A. Business
. Correspondence & 19UCO5MBE1A
Major Based )
Elective - | Reporting 4 3 13|25 ]| 75 100
B. E- Retailing 19UCO5MBE1B
A. Introduction to MS-
\ Excel and Power point | 21UCO5SBE2AP
Skill Based (Practical)
Elective - 11 B. Digital Designs for 2|2 |3]40] 60 100
Business Application 21UCO5SBE2BP
(Practical)
A. Commerce -
Practical 21UCO5SBE3AP 40 | 60
IV | Skill Based
Elective - 11 B. Skills for 2 |23 100
Competitive 19UCO5SBE3B - | 100
Examination
UGC Jeevan
Kaushal Life Professional Skills 19UGPS 2 | 2325|715 100
Skills
Extra Credit Swayam Online As per UGC norms
Course Course
Total 30 | 29 800




CAUVERY COLLEGE FOR WOMEN (AUTONOMOUS), TRICHY - 18
DEPATMENT OF COMMERCE

B.Com.—- PROGRAMME STRUCTURE

(For the candidates admitted from the academic year 2020 — 2021 onwards)

VI Semester
. Marks
2 . . £ 5 |EL T =
g | Part Course Title Subject Code 3 o (83 & & | Total
=|
Core Course -
Xll (CO) '\A"jcnjl?ﬁt?;;”t 19uUco6CC12 | 6 | 5 |3 |25| 75 | 100
Core Course -
XIII (CC) Direct Taxation 19UCO6CC13 6 5 3|25 75 100
A. Human
) Resource 19UCO6MBE2A
Major Based | Management 5 | 4 |3|25| 75 | 100
11| Elective I
B. E-Commerce 19UCO6MBE2B
Vi A Fi ial
\aior Baced Se'rv?'SZ‘?C'a 19UCO6MBE3A
Elgjc?irvea}SﬁI B. Organisational 6 4 3|27 100
F Y 19UCO6MBE3B
Behaviour
Project Project Work 21UCO6PW 6 5 [ 3| -1]100]| 100
Extension
Vv Activities 19UGEA i 1 N i i
Gender Studies 19UGGS 1 1 3 125| 75 100
Total 30 25 600
Grand Total 180 | 140 3900




CORE COURSE -1

FINANCIAL ACCOUNTING - 1
2019 — 2020 Onwards

Semester - | Hours/Week - 6
Core Course - | Financial Accounting - | Clredlts '|5 = I
Course Code - 19UCO1CC1 ”tgg”a Xt;’;”a

Course Objective
» To gain fundamental knowledge on Accounting Concepts and Principles.

Course Outcome
On the successful completion of the course, the students will be able to

CO CO Statement Knowledge
No. Level
CO 1 | Recall the fundamental concepts of accounting and its importance K1
co2 | Extend the accounting concepts to prepare Final Accounts and Bank K2
Reconciliation Statement
co3 | Develop the accounting techniques applicable to frame Non-Profit K3
Organizational Statement
co4 | Summarize the methods of Single Entry and Double Entry System of K4
Book Keeping
Mapping with Programme Outcomes
COs PO1 PO2 PO3 PO4 PO5
Co1 S S S S M
CO2 S S S M S
CO3 S S S S S
CO4 S S S S S
S — Strong; M — Medium; L — Low
Syllabus
Unit -1 Introduction to Accountancy (18 Hours)

Meaning and Definition of Accounting — Functions of Accounting — Limitations of
Accounting — Accounting Concepts and Conventions — Accounting Standards — Double Entry
System — Journal , Ledger, Trial Balance — Subsidiary Books including Cash Book — Rectification
of Errors.

Unit- 11  Final Accounts (18 Hours)

Final Accounts with Adjustments — Bank Reconciliation Statement.



Unit— 111 Non-Profit Organization & Bills of Exchange (18 Hours)

Accounts of Non-Profit Organization — Average Due Date — Account Current — Bills of
Exchange.

Unit— 1V  Consignment & Joint Venture (18 Hours)

Consignment Accounts — Features — Difference between Consignment and Sale —
Accounting Treatment in the Books of Consignor and Consignee — Joint Venture — Distinctions
between Joint Venture and Partnership — Distinction between Joint Venture and Consignment —
Methods.

Unit—V Single Entry System & Depreciation (18 Hours)

Single Entry System — Ascertainment of Profit — Net worth Method — Conversion Method
(simple problems only) Depreciation - Methods, Provisions and Reserves.

Distribution of Marks: Theory 20% & Problem 80%

Text Book
S.No. Authors Title Publishers Ye?‘r O.f
Publication
T.S.Reddy&A.Murthy Financial Accountin Margham Sixth Revision
1. g Publications Edition, 2011
Jain S.P and Narang . Kalyani
2 KL Principles of Accountancy Publishers 2014
Dalston L cecil and . Learn Tech
3. | Jenitra L Merwin Principles of Accountancy Publishers 2010
Reference Book
S.No. Authors Title Publishers Yefar o_f
Publication
Assish K. . . . . .
1 Bhattacharyya Financial Accounting Prentice of hall of India 2002

N. Vinayagam and
2. | B. Charumaki

2002, Reprint

Financial Accounting | S.Chand& Company Ltd 5008

3 P.C. Tulsian Financial Accounting Tata MC Graw Hill Ltd 2003

Pedagogy

Lecture, Power Point Presentation, Assignment, Quiz & Group Discussion.

Course Designer

Ms. G. Kanagavalli — Assistant Professor, Department of Commerce.




CORE COURSE - 1l

MANAGEMENT PRINCIPLES & APPLICATION
2019 — 2020 Onwards

Semester - | Hours/Week — 6
Core Course - |1 Management Principles & Credits -5
Application
Course Code - 19UCO1CC2 PP '”tgg”a' EXt;‘;”a'

Course Objective
» To familiarize the students on the basic concepts of management in order to aid in
understanding how an organization functions and the challenging issues a manager
confronts in today’s business firm.

Course Outcome

On the successful completion of the course, the students will be able to

CO CO Statement Knowledge
No. Level
CO 1 | List the essential principles required for an effective management K1
CO2 | Outline the functions of management K2
co3 | ldentify the competent skills essential for business decision making K3
and problem solving
Mapping with Programme Outcomes
COs PO1 PO2 PO3 PO4 PO5
Co1 S S M S S
CO2 S S S M S
CO3 S S S S S
S — Strong; M — Medium; L — Low
Syllabus
Unit -1 Introduction (18 Hours)

Management — Meaning — Definition — Nature and Scope - Functions, Skills of a Manager,
Process of Management, Development of Scientific Management — Contribution of Henry Fayol
and F.W. Taylor - George Elton Mayo — Douglas McGregor — Renisis Likert — Mary Parker Follett
— Chester | Barnard — Chris Argyris — Herbert A Simon — Peter F. Drucker.

Unit-11  Planning (18 Hours)

Nature and Purpose of Planning — Planning Process — Types of Plans — Objectives —
Management by Objectives (MBO) — Strategies — Types of Strategies — Policies — Decision
Making — Types of Decision — Decision Making Process — Rational Decision Making Process —
Decision Making Under Different Conditions.



Unit — 111 Organizing (18 Hours)

Nature and Purpose of Organizing — Organization Structure — Line and Staff Authority —
Departmentation — Span of Control — Centralization and Decentralization — Delegation of
Authority — Staffing — Selection and Recruitment — Career Development — Career Stages —
Training — Performance Appraisal.

Unit— 1V  Motivation & Communication (18 Hours)

Motivation — Types — Theories — Maslow, Herzberg, McGregor and others —
Communication — Principles — Types and Barriers of Communication.

Unit—V Leadership, Co-ordination & Control (18 Hours)

Leadership — Functions — Styles — Theories — Co-ordination — Features — Types and
Techniques — Control — Process — Effective Control System — Techniques of Control.

Text Book

S.No. Authors Title Publishers Ye_ar o_f
Publication
L M.Prasad Principles and Practice of Sultan Chand & 2000
1. Management Sons
Peter Drucker.F,
2 Butterworth Management Challenges Oxford 2008
Heinemann
Reference Book
S.No. Authors Title Publishers Yegr O.f
Publication
Thomson
1. Andrew J. Dubrin Essentials of Management | Southwestern, 9th 2012
edition.
9 Samuel C. Certo Modern management: Pearson education, 2012
' and TervisCerto concepts and skills 12th edition
3. DinkarPagre Principles of Management Sultar;o(%r;and& 2010
Pedagogy

Lecture, Power Point Presentation, Assignment, Quiz, Seminar, Activity, Brain Storming&
Group Discussion.

Course Designer

Ms. B. Lavanya — Assistant Professor, Department of Commerce.




ALLIED COURSE - I
BUSINESS ECONOMICS - |
2019 — 2020 Onwards

Semester - | Hours/Week —4
Allied Course - | Business Economics - | Clredlts —I3 = |
Course Code - 1I9UCO1AC1 ”tgg”a Xt;’;”a

Course Objective
> Enable the students’ to interpret the demand function and elasticity interlinked with optimal
pricing decisions and recognize different market structures.

Course Outcome
On the successful completion of the course, the students will be able to

CO CO Statement Knowledge
No. Level
CO 1 | Recall the concept of Micro and Macro economics K1
CO2 | Explain the demand, supply and production function K2
co3 | ldentify demand forecasting methods and the application of cost K3
techniques
Mapping with Programme Outcomes
COs PO1 PO2 PO3 PO4 PO5
Co1 S S M M S
CO2 S S S M S
CO3 S S S S S
Syllabus
Unit—1 Business Economics (12 Hours)

Meaning — Definitions - Characteristics — Distinction between Business Economics and
Economics — Scope — Objectives — Role and responsibilities of business economist — Micro &
Macro economics.

Unit— 11 Theory of Demand Analysis (12 Hours)

Demand — Demand determinants — Law of demand — Characteristics — Exceptions —
Elasticity of demand — Price elasticity — Types — Determining factors — Change in demand and
Elasticity of demand — Business applications of price elasticity — Concepts of income and cross
elasticity of demand — Price elasticity of demand - Measurement of price elasticity of demand.

Unit— 111 Demand Forecasting Methods (12 Hours)

Survey of buyer’s intention — Collective opinion — Trend projection — Economic indicator,
Demand forecasting methods for a new product.



Unit - IV  Production Function (12 Hours)

Law of supply — Meaning — Determinants of supply, production function : equilibrium
through iso quant’s and iso costs — Managerial uses of production function — Law of variable
proportions — Economies and diseconomies of large scale production.

Unit—V Cost & Revenue Analysis (12 Hours)

Cost classification — Real cost — Opportunity cost — Money cost — Explicit cost and implicit
cost — Economic cost — Fixed cost and Variable cost — Total and Marginal cost — Behavior of short
run and long run cost — Cost and output relations — Revenue concepts — Break Even Analysis —
Profit Management — Nature, Theories and Measurement.

Text Book
S.No. Authors Title Publishers Yegr o_f
Publication
D. M. Mithani Economics for Managers Hlmalaya 2010
1. Publication
Reference Book
S.No. Authors Title Publishers Ye?‘r o_f
Publication
1 Ahuja H.L Business Economics Sultan Chand & Sons 2016
D.D Chaturvedi & Business Economics Vikas Publication 2010
2. | S.L. Gupta
Pedagogy

Lecture, Power Point Presentation, Assignment, Quiz, Seminar, Brain Storming, Activity &
Group Discussion.

Course Designer

Dr. P. Kavitha — Associate Professor, Department of Commerce.




Hours: 2

Part IV - UNIVERSAL HUMAN VALUES

Course Code: 20UGVE

CAUVERY COLLEGE FOR WOMEN (Autonomous), TIRUCHIRAPPALLI- 18

Applicable to the candidates admitted from the Academic year 2020-21 onwards

Credit:

Instructional Hours: 30

Semester

Course title

Category

Instructional Hours

Credits

I Universal Human Values Part IV 30 2

' Course Objective |
» This course inculcates the basic human values among the students so as to make them
responsible citizens of the Nation.
Course Outcomes |
On successful completion of the course the students will be able to

CO1 | Define the values of Love and Compassion K1
CO2 | Understand the value of Truth K2
CO3 | Explain the value of Non-violence K3
CO4 | Practice the values of Righteousness and Service K3
CO5 | Apply the values of Renunciation (sacrifice) & Peace K4
Mapping with Programme Outcomes
COs PO1 PO2 PO3 PO4 PO5
Co1 M M M S S
CO2 M M M M S
CO3 M M M M S
CO4 M M M M S
CO5 M M M M S

S — Strong; M — Medium; L — Low

Syllabus

Unit-1 Love and Compassion (5 Hours)
> Introduction: what is love? Forms of love for self, parents family friend, spouse
community, nation, humanity and other beings both for living and non-living.

Love and Compassion and Inter-relatedness

Love, compassion, empathy, sympathy and nonviolence

Individuals who are remembered in history for practicing compassion and love.

Narratives and anecdotes from history, literature including local folklore

YV VY



» Practicing love and compassion: what will learners learn gain if they practice love and
compassion? What will learners lose if they Don't Practice love and compassion?

» Sharing learner’s individual and/ or group experience(s)
» Simulated situations
» Case studies
Unit- 1l Truth (5 Hours)

> Introduction: what is truth? Universal truth, truth as value, truth as fact (veracity.
sincerity, honesty among others)

> Individuals who are remembered in history for practicing this value
> Narratives and anecdotes from history, literature including local folklore
» Practicing truth: what will learners learn/ gain if they practice truth? What will learners lose
if there Don't Practice it?
» Learners’ individual and/ or group experience(s)
» Simulated situations
» Case studies
Unit - 111 Non — Violence (5 Hours)

> Introduction: what is non-violence? Its need. Love, compassion, empathy sympathy for
others as pre-requisites for non-violence

> Ahimsa as non -violence and non- killing.

> Individuals and organisations that are known for their commitment to non - violence

> Narratives and anecdotes about non - violence from history and literature including local
folklore

> Practicing non-violence: What will learners learn/gain if they practice non- violence?
What will learners lose if they don't Practice it?

> Sharing learner’s individual and/ or group experience(s) about non - violence

» Simulated situations

> Case studies

Unit - IV Righteousness and Service (8 Hours)

> Introduction: What are Righteousness and service?

> Righteousness and dharma, Righteousness and Propriety

> Forms of service for self, parents, family, friend, spouse, community, nation, humanity and
other beings- living and non-living persons in distress for disaster.

> Individuals who are remembered in history for practicing Righteousness and Service

> Narratives and anecdotes dealing with instances of Righteousness and Service from
history, literature, including local folklore

> Practicing Righteousness: What will learners learn/ gain if they practice righteousness and
service? What will learners loose if they Don't Practice these values?

> Sharing learners individual and/ or group experience(s) regarding righteousness and
service

» Simulated situations

» Case studies



Unit -V Renunciation (sacrifice) & Peace (7 Hours)

>

Introduction: what is renunciation? Renunciation and sacrifice. Self - restraint and ways of
overcoming greed. Renunciation with action as true renunciation. What is peace? It’s need,
relation with harmony and balance.

Individuals who are recommended in history for practicing Renunciation and sacrifice.
Individuals and organisations that are known for their commitment to peace.

Narratives and anecdotes from history and literature including local folklore about
individuals who are remembered for their renunciation and sacrifice. Narratives and
anecdotes about peace from history and literature including local folklore practicing peace
Practicing renunciation, sacrifice and Peace: What will learners learn/ again if they
practice Renunciation, sacrifice and Peace? What will learners lose if there Don't Practice
these values?

Sharing learners individual and/ or group experience(s) about Renunciation, sacrifice and
Peace

Simulated situations

Case Studies



CORE COURSE - 11l
FINANCIAL ACCOUNTING - 11

2019 — 2020 Onwards

Semester - 11 Hours/Week —6
Core Course - 1l Financial Accounting - I Clredlts _|5 = I
Course Code - 19UCO2CC3 ”tgg”a Xt;’;”a

Course Objective
» To enable the student to apply the financial accounting principles and its application in
business.

Course Outcome
On the successful completion of the course, the students will be able to

CO CO Statement Knowledge
No. Level
CO 1 | Understanding the accounting principles adopted in a partnership firm K1
CO2 | Explain the methods of dissolution of the partnership firm K2
Prepare the financialstatements of Branch accounts and Departmental
CO3 | Accounts K3
co4 Infer the accounting procedures related to Fire Insurance claim, Hire
Purchase, Instalment Accounting and Royalty Accounts K4

Mapping with Programme Outcomes

COs PO1 PO2 PO3 PO4 PO5
Co1 S S M M M
CO2 S S M M M
CO3 S S S S S
CO4 S S S S M

S — Strong; M — Medium; L — Low

Syllabus
Unit—1  Branch Account & Departmental Accounts (18 Hours)

Branch Accounts — Dependent Branch — Debtor system — Stock & Debtor System — Final
Accounts System — Wholesale Branches — Independent Branches (Excluding Foreign Branches) —
Departmental Accounts.

Unit— 11 Hire Purchase Accounts & Instalment Accounts (18 Hours)

Hire Purchase Accounts — Default and Repossession — Hire Purchase Trading Account —
Instalment Purchase System.



Unit- 111 Partnership Accounts (18 Hours)
Admission of a Partner — Retirement of a Partner — Death of a Partner.
Unit -1V  Dissolution of Firm (18 Hours)

Dissolution of firm — Insolvency of Partner — Insolvency of all Partners — Garner vs.
Murray — Gradual realization of assets and Piecemeal Distribution.

Unit—V Insurance Claims & Royalty Accounts (18 Hours)

Insurance Claims for Loss of Stock and Profit — Royalty Accounts.

Distribution of Marks: Theory 20% & Problem 80%

Text Book
S.No. Authors Title Publishers Ye_ar o_f
Publication
T.S.Reddy&A.Murthy Margham Sixth
1 Financial Accounting Publications Revision
' Edition, 2011
Jain S.P and Narang . . . Kalyani
9 KL Financial Accounting Publishers 2016
Reference Book
S.No. Authors Title Publishers Yegr O.f
Publication
1 R.L. Gupta Advanced Accountancy Sultan Chand Sons 2010
o | Arulanandam Advanced Accountancy | Himalaya Publications 2012

Pedagogy

Lecture, Power Point Presentation, Assignment, Quiz, Seminar, Brain Storming& Group
Discussion.

Course Designer

Dr. S. Sudha — Associate Professor, Department of Commerce.




CORE COURSE - IV
FUNDAMENTALS OF MARKETING

2019 — 2020 Onwards

Semester - 11 Hours/Week - 6
Core Course - IV Fundamentals of Marketing CIrEd'tS '|5 = |
Course Code - 19UCO2CCA4 ”tgg”a Xt;‘;”a

Course Objective

» To enable the learners to understand core concepts of marketing and develop the
knowledge of overall marketing programme.

Course Outcome
On the successful completion of the course, the students will be able to

CO Knowledge
No. CO Statement Level
CO 1 | Recall the functions of marketing K1
co2 Extend the knowledge on consumer behaviour and market
segmentation along with product and pricing methods K2
Identify the various channels of distribution applicable in modern
CO3 | marketing practices K3
CO4 | Analyzethe recent trends in E-marketing K4
Mapping with Programme Outcomes
COs PO1 PO2 PO3 PO4 PO5
Co1 S S M M S
CO2 S S M S S
CO3 S S S S S
CO4 S S S S S
S — Strong; M — Medium; L — Low
Syllabus
Unit—1  Introduction (18 Hours)

Market - Meaning, Evolution, Classification of Markets — Marketing — Meaning —
Definition — Features — Functions — Approaches — Role and importance of Marketing — 7P’s of
Marketing.

Unit— 11 Consumer Behaviour & Market Segmentation (18 Hours)

Introduction to Consumer Behaviour — Need for study — Consumer buying decision process
— 7 O’s frame work — Factors — Buying motives — Market Segmentation — Concepts — Benefits —
Methods of segmenting of market — Criteria for successful segmentation.



Unit — 111 Product & Pricing (18 Hours)

Product — Meaning — Product Policy — New Product Planning and Development —
Introduction to Product Life Cycle — Product Mix — Branding — Brand Loyalty, Equity - Packaging
— Price — Pricing Policies — Methods of Pricing.

Unit— 1V  Channels of Distribution & Promotional Programme (18 Hours)

Channels of Distribution — Importance — Factors affecting choice of Distribution of
Channel — Channel Members — Promotional Programme — Sales Promotion — Advertising —
Personal Selling.

Unit—V  Recent Trends in E-Marketing (18 Hours)

E-Marketing — Relationship Marketing — Word of mouth Marketing — Green Marketing —
Guerilla Marketing — Digital Marketing — Social Media Marketing.

Text Book
S.No. Authors Title Publishers Ye_ar o_f
Publication
1. z'\sl.gézgl?a:thi Modern Marketing S.Chand & Co 2010
N Rajan Nair .
- . Marketing Sultan Chand & 2015
2. | Sanjith R Nair Sons
Reference Book
S.No. Authors Title Publishers Yegr O.f
Publication
1 | Dhruv Grewal Marketing Tata Mc Graw Hill 2018
' India
2 Philip Kotler Marketing Management | Sultan Chand & Sons 2015
S.A.Sherlekar . Himalaya Publishing
3 R.Krishnamoorthy Marketing Management House 2010

Pedagogy

Lecture, Power Point Presentation, Assignment, Quiz, Seminar & Group Discussion.

Course Designer

Ms. B. Lavanya — Assistant Professor, Department of Commerce.




ALLIED COURSE - 11
BUSINESS ECONOMICS - 11

2019 — 2020 Onwards

Semester - 11 Hours/Week - 4
Allied Course - 11 Business Economics - 11 Clredlts -I3 = |
Course Code - 19UCO2AC2 ”tgg”a Xt;’;”a

Course Objective
» Students will understand the phases of Trade and Business comprising of different market
structures and Pricing Strategies.
Course Outcome
On the successful completion of the course, the students will be able to

CO CO Statement Knowledge
No. Level
CO 1 | Define the features of market, price and output determination K1
co2 | Outline the factors involved in pricing decisions and infer on the Ko
implications of both monetary and fiscal policies
CO3 | Identify the measures to control business cycle K3
CcO4 | Analyze the recent techniques of agricultural and industrial K4
Programmes and Policy that impact on Globalization and Trade
Mapping with Programme Outcomes
COs PO1 PO2 PO3 PO4 PO5
CO1 S S M M M
CO2 S S M S S
CO3 S S S S S
CO4 S S S S S
S — Strong; M — Medium; L — Low
Syllabus
Unit—1  Pricing & Monetary Policy (12 Hours)

Pricing policy — General considerations — Objectives — Factors involved in pricing policy —
methods of pricing - Monetary policy — Methods and implications — Fiscal policy — Measures —
Implications — Inflation — Types — Causes — Measurers.

Unit—11  Business Cycles (12 Hours)

Business cycles — Phases of business cycle — Effects of business cycle — Measures to
control the business cycle — Theories of business cycles — Multiplier and accelerator theory —
Keynesian theory.



Unit — 111 Balance of Trade & Balance of Payments (12 Hours)

Balance of Trade and Balance of Payments — Components of Balance of Payments —
Disequilibrium in the Balance of Payments — Methods of correction of disequilibrium — India’s
Balance of Payments crisis.

Unit— 1V  Agricultural & Industrial Sectors (12 Hours)

Nature and importance of agriculture — Factors influencing agricultural development -
Agricultural production and productivity - New agricultural policy — Green revolution - Issues in
food security - Farmers suicide — Role of Governments for agricultural sector development.
Industrial development under Five Year Plans - New Industrial policy — Position of public sector
enterprises - Labour market reform — Make in India Programme.

Unit—V Globalization & Trade (12 Hours)

Directions and composition of Foreign Trade — Balance of Trade and Payments — Current
account deficit —India‘s Foreign Trade Policy — WTO — Features and assessment — Globalization -
Features and problems - Sectoral contribution Trade — Import substitution and Export promotion —
Foreign Direct Investment (FDI) and MNCs.

Text Book
S.No. Authors Title Publishers Ye?‘r O.f
Publication
1. D. M. Mithani Economics for Managers | Himalaya Publication 2010
Reference Book
S.No. Authors Title Publishers Yegr O.f
Publication
1. | AhujaH.L Business Economics Sultansgr?sand & 2016
5 | D:D Chaturvedi Business Economics Vikas Publication 2010
' & S.L. Gupta
3 | Agarwal. A.N. Indian Economy Wishwa Prakaghan, 2004
New Delhi
. Vikas Publishing
4. | Jhingan.M.L. The Economic of |1 e Put.Ltd, New 2010
Development and Planning Delhi

Pedagogy

Lecture, Power Point Presentation, Assignment, Quiz, Seminar, Brain Storming& Group
Discussion.

Course Designer

Dr. P. Kavitha — Associate Professor, Department of Commerce.
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(Applicable to the candidates admitted from the Academic year 2019-20 onwards)

ENVIRONMENTAL STUDIES

Hours: 2 Credit: 2

Course Code: 19UGES Instructional Hours: 30
COURSE INSTRUCTIONAL

SEMESTER TITLE CATEGORY HOURS CREDITS

I Enwronr_nental PART IV 5 9
Studies

Course Objective
To train the students to get awareness about total environment and its related problems and
to make them to participate in the improvement and protection of the environment.

Course Outcome
On the successful completion of the course, the students will be able to

€O CO Statement Knowledge
No. Level
CO 1 | Outline the nature and scope of environmental studies K2
CO2 | Illustrate the various types of natural resources and its importance K2
CO3 Classification of various types of ecosystem with its structure and K2
function
Develop an understanding of various types of pollution and K3
CO4 | . ot
biodiversity
CO5 | List out the various types of social issues related with environment K4
Mapping with Programme Outcomes
COs PO1 PO2 PO3 PO4 PO5
Co1 S S M M M
CO2 S S M M S
CO3 S S S S S
CO4 S S M S S
CO5 S S M S S
S — Strong; M — Medium; L — Low
Unit: | Introduction to environmental studies (6 Hours)

Definition, scope and importance. Need for public awareness



Unit: 11 Natural Resources: (6 Hours)
Renewable and non-renewable resources:

a) Forest resources: use and over-exploitation, deforestation, case studies. Timber
extraction, mining, dams and their effects on forests and tribal people.

b) Water resources: Use and over-utilization of surface and ground water, floods,
drought, conflicts over water, dams benefits and problems.

C) Mineral resources: Use and exploitation, environmental effects of extracting and
using mineral resources.

d) Food resources: World food problems, changes caused by agriculture and
overgrazing, effects of modern agriculture, fertilizer-pesticide problems, water
logging, salinity.

e) Land resources: Land as a resource, land degradation, man induced Landslides,soil erosion
and desertification.

Role of an individual inthe conservation of natural resources.

Unit: 111 Ecosystems (6 Hours)

Concept, Structure and function of an ecosystem.

Producers, consumers and decomposers

Energy flow in the ecosystem and Ecological succession.

Food chains, food webs and ecological pyramids

Introduction, types, characteristic features, structure and function of the
following ecosystem:-

a. Forest ecosystem

b. Grassland ecosystem

c. Desert ecosystem

d. Aquatic ecosystems, (ponds, streams, lakes, rivers, oceans, estuaries)

Unit: IV Biodiversity and Environmental Pollution (6 Hours)

e Introduction, types and value of biodiversity
e India as a mega diversity nation
Hot-spots of biodiversity
Threats to biodiversity : habitat loss, poaching of wildlife, man-wildlife conflicts.
Endangered and endemic species of India
Conservation of biodiversity: In-situ and Ex-situ conservation of biodiversity.
Definition, Causes, effects and control measures of :
a. Air Pollution
b. Water Pollution
c. Soil Pollution
d. Noise pollution
e. Nuclear hazards
e Solid waste Management: Causes, effects and control measures of urban
and industrial wastes.
¢ Role of an individual in prevention of pollution
¢ Disaster management: floods, earthquake, cyclone and landslides.



Unit: V  Social Issues and the Environment (6 Hours)

Water conservation, rain water harvesting, watershed management.
Climate change, global warming, acid rain, ozone layer depletion,
Wasteland reclamation.

Environment Protection Act

Wildlife Protection Act.

Forest Conservation Act.

Population explosion — Family Welfare Programmes

Human Rights - Value Education

HIV/ AIDS - Women and Child Welfare

Role of Information Technology in Environment and human health

References:

1. Agarwal, K.C. 2001 Environmental Biology, Nidi Public Ltd Bikaner.

2. Bharucha Erach, The Biodiversity of India, Mapin Publishing Pvt Itd, Ahamedabad —
380013, India, E-mail: mapin@icenet.net(R)

3. Brunner R.C. 1989, Hazardous Waste Incineration, McGraw Hill Inc 480 p

4. Clark R.S. Marine Pollution, Clanderson Press Oxford (TB)

5. Cunningham, W.P.Cooper, T.H.Gorhani E & Hepworth, M.T. 2001.

6. De A.K. Environmental Chemistry, Wiley Eastern Ltd

7. Down to Earth, Centre for Science and Environment (R)

8. Gleick, H.P. 1993. Water in crisis, Pacific Institute for Studies in Dev., Environment &
Security. Stockholm Env. Institute Oxford University, Press 473p.

9. Hawkins, R.E. Encyclopedia of India Natural History, Bombay Natural History Society,
Bombay (R)

10. Heywood, V.H & Watson, R.T. 1995. Global Biodiversity Assessment. Cambridge
University Press 1140 p.

11. Jadhav, H & Bhosale, V.M. 1995. Environmental Protection and Laws Himalaya Pub.
House, Delhi 284 p.

12. Mckinney, M.L. & Schoch R.M. 1996. Environmental Science systems & Solutions,
Web enhanced edition 639 p.

13. Mhaskar A.K. Matter Hazardous, Techno-Science Publications (TB)

14. Miller T.G. Jr. Environmental Science, Wadsworth Publishing Co. (TB)

15. Odum, E.P. 1971 Fundamentals of Ecology. W.B. Saunders Co. USA. 574 p

16. Rao MN & Datta, A.K. 1987 Waste Water treatment, Oxford & IBH Publication Co. Pvt
Ltd 345 p.

17. Sharma B.K. 2001 Environmental chemistry Goel Publ House, Meerut.

18. Survey of the Environment, The Hindu (M ).

19. Townsend C. Harper, J and Michael Begon, Essentials of Ecology, Blackwell science
(TB)

20. Trivedi R.K. Handbook of Environmental Laws, Rules, Guidelines, Compliances and
Standards, Vol. | and |1, Enviro Media (R).

21. Trivedi R.K. and P.K. Goel, Introduction to air pollution, Techno-Science Publications
(TB).
23.http://nbaindia.org/uploaded/Biodiversityindia/Legal/33%20Biological%20Diversity%20
Rules,%202004.pdf.



CORE COURSE -V
COST ACCOUNTING
2019 — 2020 Onwards

Semester - 111 Hours/Week - 6
Core Course -V Cost Accounting Clredits -I5 = |
Course Code - 19UCO3CC5 nispnal | BxieTna
Course Objectives
» To make aware about cost structure and cost elements.
» To understand various techniques and methods of cost accounting.
» To understand classification of overheads & methods of absorption.
Course Outcome
On the successful completion of the course, the students will be able to
CO CO Statement Knowledge
No. Level
CO1 | Define the conceptual framework of Cost Accounting K1
CO2 | Hlustrate the various types in estimating the Material and Labour Cost K2
cO3 Identify the various methods of overheads allocation and to prepare K3
reconciliation statement
cos Analyse the cost structure with various methods of costing for K4
managerial decisions
Mapping with Programme Outcomes
COs PO1 PO2 PO3 PO4 PO5
Co1 S S M M M
CO2 S S S S S
CO3 S S S M M
CO4 S S S S S
S — Strong; M — Medium; L - Low
Syllabus
Unit—1  Introduction of Cost Accounting (18 Hours)
Cost Accounting — Meaning — Definition — Evolution - Difference between Cost

Accounting and Management Accounting — Cost Concepts — Classifications — Objectives —
Importance — Advantages and Disadvantages of Cost Accounting — Methods and Techniques —
Cost Units — Cost Centers — Cost Sheet - Tender and Quotations.

Unit — Il Material Cost (18 Hours)

Material — Purchase and Stores Control — Bin Card — Stores Ledger — Material Control
Techniques — Levels — EOQ — VED Analysis — ABC Analysis — JIT — FNSD Analysis — Perpetual



Inventory System — Material Turnover Ratio — Material Cost Reports — Methods of Valuing
Material Issues — FIFO — LIFO — Simple Average - Weighted Average — Standard Price Method —
HIFO — Base Stock Method.

Unit— 111 Labour Cost (18 Hours)

Labour Cost — Methods of Remuneration and Incentive System — Payroll Procedures —
Labour Analysis and Idle Time — Measurement of Labour Efficiency and Productivity — Labour
Turnover and Remedial Measures — Treatment of Idle Time and Over Time.

Unit — IV Overheads and Reconciliation of Cost & Financial Accounts (18 Hours)

Overheads — Definition — Importance — Classification — Allocation of Overhead Expenses —
Apportionment of Overhead Expenses — Under Absorption and Over Absorption of Overheads —
Reconciliation of Cost and Financial Accounts — Need and Methods of Reconciliation.

Unit—V  Job Costing (18 Hours)

Job costing - Contract costing — Process costing (Normal Loss, Abnormal Loss and Gains)
— Operating costing.

Distribution of Marks: Theory 20% &Problem 80%

Text Book
S.No. Authors Title Publishers Year of
Publication
1. Jain & Narang Cost Accounting Kalyani Publications 2015
Reference Book
S.No. Authors Title Publishers Year of
Publication
1 S.N. Maheswari Cost Accounting Sultan Chand & Sons 2017
5 Pillai&Bhagavathi Cost Accounting Sultan Chand & Sons 2016
Reddy T.S & Hari . N
3. Prasad Reddy Y Cost Accounting Margham Publications 2018

Pedagogy

Lecture, Power Point Presentation, Assignment, Quiz, Seminar, Group Discussion.

Course Designer

Ms. J. Lalithambigai — Assistant Professor, Department of Commerce.




CORE COURSE - VI

BANKING THEORY LAW & PRACTICES

2019 — 2020 Onwards

Semester

Core Course - VI

Course Code - 19UCO3CC6

Banking Theory Law & Practices

Hours/Week - 6
Credits - 5
Internal External
25 75

Course Objectives

» To acquaint the students with the fundamentals of banking.

» To make the students aware of banking business and practices.

» To enlighten the students regarding the new concepts introduced in the banking system.

Course Outcome

On the successful completion of the course, the students will be able to

CO CO Statement Knowledge
No. Level
co1 List out the concepts of Banking Regulation Act, functions of K1
commercial banks and its role in economic development
co? Identify the functions of product and services offered in a banking K2
sector
CO3 | Build knowledge about the various electronic payment methods K3
Mapping with Programme Outcomes
COs PO1 PO2 PO3 PO4 PO5
Co1 S S M M M
CO2 S S M S S
CO3 S S M S S